Standardised cigarette packaging in the UK: a decade of research
2011

Apr-May 2016

A review of research accompanies public consultation. Findings suggest that standardised packaging would:
1) Reduce the appeal of tobacco products
2) Make the warnings on packs stand out
3) Reduce misperceptions of product harm as a result of pack design
It was thought that standardised packaging may deter young people from starting and encourage some
smokers to quit.

2011

Wave 1 of Adult Tobacco Policy
Survey conducted to understand
baseline attitudes to smoking and
cigarette packaging.

Sep-Nov 2017

2015

2014

UK Government announces
public consultation on
standardised tobacco packaging,
and commissions systematic
review of the evidence.

2013

UK Government amends the
Children and Families Bill,
enabling standardised packaging,
and sets up an independent
review by Sir Cyril Chantler.

Smokers who noticed
warnings more or found
packs less appealing at
Wave 2 more likely to
intend to quit, and
attempt quitting.

Evidence indicates that
standardised packaging
reduces the appeal of
cigarettes, makes the
warnings stand out more,
and reduces misperceptions
of harm. Standardised packs
with large, novel warnings
are most effective.
Longer-term research into
how this affects uptake and
quitting needed.

Chantler review favours
standardised packaging, citing
the 2012 Stirling review.

Wave 2 of survey
conducted to understand
attitudes to smoking 4-6
months after standardised
packaging became
mandatory.

MPs vote in favour of
standardised packaging.

2015

Department of Health’s Impact
Assessment of standardised
packaging estimates a net
benefit of £25 billion to UK
Government ten years postimplementation.

May 2016-17
Standardised packaging
phased in before becoming
mandatory in May 2017.

Jul 2021

2017-20

Survey results show the proportion of
smokers noticing warnings first on packs,
and rating cigarettes less appealing and
worse value than a year ago, was higher
at Wave 2 and 3 than Wave 1. Smokers
were also less likely to think that some
brands were less harmful than others.

Systematic review explores how people have responded to
standardised packaging. Findings suggest that standardised packaging:
1) Reduces appeal of tobacco products.
2) Makes the warnings on packs stand out.
3) Reduces misperceptions of product harm.
There is evidence that it deters young people from starting and may
encourage smokers to quit.

May-Jul 2019
Wave 3 of survey
conducted to understand
attitudes to smoking 2
years after standardised
packaging became
mandatory.

Sep 2020
Survey results show smokers’
support for standardised
packaging increased with
each wave, and there was
even higher support from
those who had quit.

Feb 2021
Survey results show noticing and reading
warnings on packs, thinking about the
risks, missing out on cigarettes and
thinking about quitting, was higher at
Waves 2 and 3 than Wave 1.

Dec 2020

Nov 2020

Survey results show more smokers were
aware that there are over 70
carcinogens in smoke across each wave,
which increased perception of risk.

Survey results show more smokers
recalled seeing information about
stop-smoking websites and visited
websites across each wave.

Results were compared to a survey in Norway, where noticing and reading warnings
on packs, thinking about the risks and about quitting decreased after standardised
packaging was introduced. Unlike in the UK, standardised packs in Norway did not
include new, larger warnings, highlighting the importance of removing branding and
introducing stronger warnings simultaneously.

Effects were greater for roll-your-own tobacco packs, which have bigger
warnings as the packs are bigger. Larger warnings on cigarette packs
may be even more effective.

